Freeform Search 



Page 1 of 1 



Freeform Search 



Database: 



Term: 



US Pre-Grant Publication Full-Text Database 

US Patents Full-Text Database 

US OCR Full-Text Database 

EPO Abstracts Database 

JPO Abstracts Database 

Derwent World Patents Index 

IBM Technical Disclosure Bulletins 



18 and L9 






El 



Display: I 1 0 I Documents in Display Format : I - I Starting with Number |l 



Generate: O Hit List ® Hit Count O Side by Side C Image 

P» Clear ' | 



Search 



Interrupt 



Search History 



DATE: Friday, August 11,2006 Purge 



Printable Cop y Create Case 



Set Name Query Hit Count Set Name 

side by side result set 

DB=PGPB,USPT,USOC,EPAB,JPAB,DWPI,TDBD; PLUR=YES; OP=ADJ 



L10 


18 and L9 


20 


L10 


L9 


advertis$5 and target$4 


23028 


L9 


L8 


L7 not 13 


42 


L8 


LZ 


15 and L6 


46 


L7 


L6 


mobile or wireless or cellular or cell or portable 


2876039 


L6 


L5 


11 andL4 


58 


L5 


L4 


regist$6 or unregist$6 


1680510 


L4 


LI 


11 and L2 


9 


L3 


L2 


opt$3-in or opt$3-out 


927 


L2 


Li 


direct market$3 same market$3 campaign 


108 


Li 



END OF SEARCH HISTORY 



http://jupiterl.uspto.gov:8990/bin/gate.exe?state=g2d5m2.67.20&f^ffsearch 



8/11/06 



WEST Refine Search 



Page 1 of 1 



Refine Search 



Search Results - 



Terms 



Documents 



(registering same wireless device users same direct marketing campaign) and (providing 
content same portion same responsive same user activation same display same 
dentification) and (obtaining same user identification information) 



Database: 



US Pre-Grant Publication Full-Text Database 



US Patents Full-Text Database 
US OCR Full-Text Database 
EPO Abstracts Database 
JPO Abstracts Database 
Derwent World Patents Index 
IBM Technical Disclosure Bulletins 



Search: 




Refine Search 



Interrupt 



Search History 



DATE: Friday, August 11, 2006 Purge Queries Printable Copy Create Case 

Set Rit Set 

JSyme Query — ■ Nan* 

side by result 

side set 

DB=PGPB; PLUR=YES; OP=ADJ 

(registering same wireless device users same direct marketing campaign) and 
^2 (providing content same portion same responsive same user activation same 
display same identification) and (obtaining same user identification 
information) 

(registering same wireless device users same direct marketing campaign) and 
k j (provding content same portion same responsive same user activation same q ^ ^ 

display same identification) and (obtaining same user identification 
information) 

END OF SEARCH HISTORY 



http://jupiterl.uspto.gov:8990/bin/cgi-bin/PreSearch.pl 



8/11/06 



Record List Display 



Page 1 of 5 



Hit List 



First Hit 1 Clear | 


| Generate Collection ( Print f 


FwdRefs 


[ BkwdFtefe j 




Generate OACS 





L2 




1 of 1 returned. 



Jun 19, 2003 



DOCUMENT- IDENTIFIER : US 20030114157 Al 

TITLE: Systems, methods, and computer program products for registering wireless 
device users in direct marketing campaigns 

Summary of Invention Paragraph : 

[0010] According to embodiments of the present invention, systems, methods, and 
computer program products for conducting direct marketing campaigns to users of 
wireless devices are provided. Content is provided within a display of a wireless 
device and includes a portion that is responsive to user activation and that 
displays an identification of a direct marketing campaign. In response to user 
activation of the content portion, the user is registered to receive one or more 
communications from an identified direct marketing campaign. Also, in response to 
user activation of the content portion, user identification information and direct 
marketing campaign identification information are obtained. The user identification 
includes a communication address (e.g., e-mail address, telephone number, etc.) 
where the user can receive communications from the direct marketing campaign via 
the wireless device. The user is then registered in the identified direct marketing 
campaign in response to obtaini ng user identification informa tion. One or more 
communications are subsequently sent from the direct marketing campaign to the user 
at the communication address. 

Brief Description of Drawings Paragraph : 

[0014] FIG. 3 illustrates systems, methods, and computer program products for 
registering wireless device users in a direct marketing campaign, . according to 
embodiments of the present invention. 

Detail Description Paragraph : 

[0033] Referring to FIG. 3, systems, methods, and computer program products for 
registering wireless device users in a direct marketing campaign, according to 
embodiments of the present invention, are illustrated. As used herein, the term 
"wireless device" includes, but is not limited to, personal digital assistants 
(PDAs), appliances, wireless communication devices (such as cellular telephones), 
etc. 

Detail Description Paragraph : 

[0036] According to embodiments of the present invention, obtaining user 
identification information may include extracting user identification information 
from an HTTP header associated with a user HTTP request that is generated in 
response to user activation of the content portion. According to other embodiments 
of the present invention, an interactive form associated with the content portion 
may be displayed within the wireless device display. User identification 
information provided by the user can then be retrieved via the form. According to 
other embodiments of the present invention, user identification information can be 
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obtained by parsing information included within a clickthrough URL associated with 
the content portion. 

CLAIMS : 

1. A method of registering wireless device users in a direct marketing campaign, 
comprising : providing content within a display of a wireless device, wherein the 
content includes a portion that is responsive to user activation and that displays 
an identification of a direct marketing campaign, and wherein the content portion, 
responsive to user activation, is configured to register a user to receive one or 
more communications from the direct marketing campaign ; obtaining user 
identification information and direct marketing campaign identification information 
in response to user activation of the content portion, wherein the user 
identification includes a communication address where the user can receive 
communications from the direct marketing campaign via the wireless device; and 
registering the user in the identified direct marketing campaign in response to 
obtaining user identification information . 

2. The method of claim 1, wherein obtaining user identificati on information 
comprises extracting user identification information from an HTTP header associated 
with a user request generated in response to user activation of the content 
portion. 

3. The method of claim 1, wherein an interactive form associated with the content 
portion is displayed within the wireless device display, and wherein obtaining user 
identification information comprises retrieving information provided by the user in 
the interactive form. 

4. The method of claim 1, wherein obtaining user identification information 
comprises parsing information within a clickthrough URL associated with the content 
portion. 

9. A direct marketing method for users of wireless devices, comprising : providing 
cont ent within a display of a wireless device, wherein the content includes a 
portion that is responsive to user activation and that displays an identification 
of a direct marketing campaign, and wherein the content portion, responsive to user 
activation, is configured to register a user to receive one or more communications 
from the direct marketing campaign; obtaining user identification information and 
direct marketing campaign identification information in response to user activation 
of the content portion, wherein the user identification includes a communication 
address where the user can receive communications from the direct marketing 
campaign via the wireless device; registering the user in the identified direct 
marketing campaign in response to obtaining user identification information ; and 
sending a communication from the direct marketing campaign to the user at the 
communication address. 

10. The method of claim 9, wherein the communication includes a portion that is 
responsive to user activation and that identifies the direct marketing campaign, 
wherein the communication portion is configured to unregister the user from the 
direct marketing campaign in response to user activation of the communication 
portion, and wherein the method further comprises : obtaining user identification 
information and direct marketing campaign identification information in response to 
user activation of the communication portion; and unregistering the user from the 
direct marketing campaign in response to obtaining user identification information 
and direct marketing campaign identification information. 

11. The method of claim 9, wherein obtaining user identification information 
comprises extracting user identification information from an HTTP header associated 
with a user request generated as a result of user activation of the content 
portion. 
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12. The method of claim 10, wherein obtaining user identification information 
comprises extracting user identification information from an HTTP header associated 
with a user request generated as a result of user activation of the communication 
portion. 

13. The method of claim 9, wherein an interactive form associated with the content 
portion is displayed within the wireless device display, and wherein obtaining user 
identification information comprises retrieving information provided by the user in 
the interactive form. 

14. The method of claim 10, wherein an interactive form associated with the 
communication portion is displayed within the wireless device display, and wherein 
obtaining user identification information comprises retrieving information provided 
by the user in the interactive form. 

21. A computer program product that registers wireless device users in direct 
marketing campaigns, the computer program product comprising a computer usable 
storage medium having computer readable program code embodied in the medium, the 
computer readable program code comprising: computer readable program code that 
provides content within a display of a wireless device, wherein the content 
includes a portion that is responsive to user activation and that displays an 
identification of a direct marketing campaign, and wherein the content portion, 
responsive to user activation, is configured to register a user to receive one or 
more communications from the direct marketing campaign; computer readable program 
code that obtains user identification information and direct marketing campaign 
identification information in response to user activation of the content portion, 
wherein the user identification includes a communication address where the user can 
receive communications from the direct marketing campaign via the wireless device; 
and computer readable program code that registers the user in the identified direct 
marketing campaign in response to obtaining user identification information . 

29. A direct marketing computer program product for users of wireless devices, the 
computer program product comprising a computer usable storage medium having 
computer readable program code embodied in the medium, the computer readable 
program code comprising: computer readable program code that provides content 
within a display of a wireless device, wherein the content includes a portion that 
is responsive to user activation and that displays an identification of a direct 
marketing campaign, and wherein the content portion, responsive to user activation, 
is configured to register a user to receive one or more communications from the 
direct marketing campaign; computer readable program code that obtains user 
identi fication information and direct marketing campaign identification information 
in response to user activation of the content portion, wherein the user 
identification includes a communication address where the user can receive 
communications from the direct marketing campaign via the wireless device; computer 
readable program code that registers the user in the identified direct marketing 
campaign in response to obtaining user identification information ; and computer 
readable program code that sends a communication from the direct marketing campaign 
to the user at the communication address. 

30. The computer program product of claim 29, wherein the communication includes a 
portion that is responsive to user activation and that identifies the direct 
marketing campaign, wherein the communication portion is configured to unregister 
the user from the direct marketing campaign in response to user activation of the 
communication portion, and wherein the computer program product further comprises: 
computer readable program code that obtains user identification information and 
direct marketing campaign identification information in response to user activation 
of the communication portion; and computer readable program code that unregisters 
the user from the direct marketing campaign in response to obtaining user 
identification information and direct marketing campaign identification 
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information. 

41. A system that registers wireless device users in direct marketing campaigns, 
comprising: means for providing content within a display of a wireless device, 
wherein the content includes a portion that is responsive to user activation and 
that displays an identification of a direct marketing campaign, and wherein the 
content portion, responsive to user activation, is configured to register a user to 
receive one or more communications from the direct marketing campaign ; means for 
obtainin g user identification information and direct m arketin g campaig n 
identification information in response to user activation of the content portion, 
wherein the user identification includes a communication address where the user can 
receive communications from the direct marketing campaign via the wireless device; 
and means for registering the user in the identified direct marketing campaign in 
response to obtaining user identification information . 

42. The system of claim 41, wherein means for obtaini ng us er identification 
information comprises means for extracting user id entifi cation information from an 
HTTP header associated with a user request generated in response to user activation 
of the content portion. 

43. The system of claim 41, wherein an interactive form associated with the content 
portion is displayed within the wireless device display, and wherein means for 
obtaining user identification information comprises means for retrieving 
information provided by the user in the interactive form. 

44. The system of claim 41, wherein means for obtaining user identification 
information comprises means for parsing information within a clickthrough URL 
associated with the content portion. 

49. A direct marketing system for users of wireless devices, comprising: means for 
providing content within a display of a wireless device, wherein the content 
includes a portion that is responsive to user activation a nd t hat d i spla y s an 
identification of a direct marketing campaign, and wherein the content portion, 
responsive to user a c t ivat ion, is configured to register a user to receive one or 
more communications from the direct marketing campaign; means for obtaining user 
identification information and direct marketing campaign identification information 
in response to user activatio n of the content portion, wherein the user 
identification includes a communication address where the user can receive 
communications from the direct marketing campaign via the wireless device; means 
for registering the user in the identified direct marketing campaign in response to 
obtaining user identification information ; and means for sending a communication 
from the direct marketing campaign to the user at the communication address. 

50. The direct marketing system of claim 49, wherein the communication includes a 
portion that is responsive to user activation and that identifies the direct 
marketing campaign, wherein the communication portion is configured to unregister 
the user from the direct marketing campaign in response to user activation of the 
communication portion, and wherein the direct marketing system further comprises: 
means for obtaining user identification information and direct marketing campaign 
identification information in response to user activation of the communication 
portion; and means for unregistering the user from the direct marketing campaign in 
response to obtaining user identification information and direct marketing campaign 
identification information. 

51. The direct marketing system of claim 4 9, wherein means for obtaining user 
identification information comprises means for extracting user identification 
information from an HTTP header associated with a user request generated as a 
result of user activation of the content portion. 

52. The direct marketing system of claim 4 9, wherein means for obtaining user 
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identification information comprises means for extracting user identification 
information from an HTTP header associated with a user request generated as a 
result of user activation of the communication portion. 

53. The direct marketing system of claim 4 9, wherein an interactive form associated 
with the content portion is displayed within the wireless device display, and 
wherein means for obtaining user identification information comprises means for 
retrieving information provided by the user in the interactive form. 

54. The direct marketing system of claim 50, wherein an interactive form associated 
with the communication portion is displayed within the wireless device display, and 
wherein means for obtaining user identification information comprises means for 
retrieving information provided by the user in the interactive form. 
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